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THE PRESIDENT’S REPORT 
 
 
 
Dear MRA Members, 
 
It gives me great pleasure to present the Annual Report for the Financial Year ended 
31 December 2019 for the Association. 
 
 
A) THE MALAYSIA RETAIL SCENARIO IN 2019 
   Source: RGM Retail Group (M) Sdn Bhd 

 
  

COUNTRY ECONOMIC PERFORMANCE 
 

  Almost 2 years after the change of political ruling party in May 2018, Malaysia 
retail industry was still facing many challenges in 2019. Consumers’ buying power 
remained weak due mainly to uncertain economic future, rising cost of living and 
stagnant wage growth. 

 
For the first quarter of 2019, Malaysia retail industry achieved a better-than-
expected growth rate of 3.8% in retail sales. However, the Consumer Sentiment 
Index (by MIER) dropped to 85.6 points during the period.   

 
For the second quarter of 2019, Malaysia retail industry reported a growth rate of 
4.5% in retail sales.  

  
On the other hand, Malaysia retail industry recorded a disappointing growth rate of 
1.8% during the third quarter of 2019. Low consumers’ confidence level led to 
poor sales during this period. During the third quarter, Consumer Sentiment Index 
(by MIER) declined to 84.0 points. This was the lowest reading since fourth 
quarter of 2017.  

 
For the fourth quarter of 2019, Malaysia retail industry recorded a growth rate of 
3.8%. Retail sales festivals, year-end holidays and festival celebration boosted 
retail sale in the country.  

 
For the entire year of 2019, Malaysia retail industry expanded by 3.7%, as 
compared to the same period a year ago. 
 
 
 

 
 



B) THE MALAYSIA RETAIL SCENARIO IN FIRST HALF OF 2020 
 
 

COUNTRY ECONOMIC PERFORMANCE 
 

Malaysia economy grew at a much slower pace to 0.7% during the first quarter of 
2020. Due to the impact of Covid-19 pandemic, the services and manufacturing 
sectors moderated while the other economic sectors contracted.    
 
After a steady expansion in the first 2 months of the year, economic activity in 
Malaysia came almost to a halt with the implementation of Movement Control 
Order (MCO) from 18 March 2020. The first quarter performance was the lowest 
growth rate since third quarter of 2009. 
 
The average inflation rate during the first quarter of 2020 slowed down to 0.9%. 
The consumer price indices recorded relatively higher rates in January (1.6%) and 
February (1.3%) but declines sharply in March (0.2%). 
 
During the latest quarter, the Consumer Sentiment Index (by MIER) dropped 
sharply to 51.1. It was the lowest since 1988. Household finances were the 
weakest since 1998 as well. 
 
Unemployment rate during the first quarter of 2020 was 3.5%. During the month 
of March, unemployment rate climbed to 3.9%, which is the highest recorded in 
the country since June 2010. Nevertheless, retrenchment was not significant 
during the early state of MCO. More layoffs are expected in the coming months 
with more closures of businesses. 
 
The Malaysia economy is expected to contract in the second quarter of this year 
due to the prolonged lockdown. 

 
 
MALAYSIA RETAIL SALES PERFORMANCE 

 
(a)  First Quarter 2020 

 
Slow sale during Chinese New Year period and the drop in the tourists from China 
contributed to moderate sale in the first month of 2020. 

 
During the second month of this year, retailers continued to suffer due to the rapid 
spread of Covid-19 and the drastic decline in foreign tourists.   

 
The fear of virus pandemic had affected consumers’ spending during the first 2 
weeks of March 2020. Movement Control Order (MCO) commenced in 18 March 
until 3 May. The partial lockdown on the last 2 weeks of March led to zero revenue 
for non-essential retailers in the whole country.  

 
For the first quarter of 2020, Malaysia retail industry recorded a negative growth 
rate of 11.4% in retail sales, as compared to the same period in 2019.  
 
 



(b)  Second Quarter 2020 
 

The whole month of April remained under MCO. Essential retailers continue to 
operate with strict social distancing and SOPs measures implemented by operators.  
 
About 126,000 retailers were allowed to open during MCO period. They 
represented 37% of the total retail outlets in Malaysia. Their combined sale 
turnover accounts for 35% of the total retail turnover in the country.  

 
On the other hand, more than 209,000 retail stores were forced to shut down 
during the same period. They represented 61% of total retail outlets and 63% of 
total retail sale in the country. More than 732,000 retail employees were required 
to stay at home during this period without work.  

 
For the second quarter of 2020, Malaysia retail industry is expected to register a 
negative growth rate of 28.8% in retail sales, as compared to the same period in  
2019, including essential and non-essential retailers.  
 
 
 
 

C) THE RETAIL PROSPECT FOR THE REST OF 2020 
 

     MALAYSIA ECONOMY IN 2020 
 

With the gradual easing of MCO during the third quarter of 2020, economic 
activities are expected to increase at a faster rate, provided that there is no new 
wave of the COVID-19 pandemic. 
 
Overall inflation is expected to be negative this year, due mainly to projections of 
substantially lower global oil prices as well as weak domestic demand. 
 
Unemployment rate is expected to climb up by the second quarter of this year. It 
will likely to be above 4% forecast by Bank Negara of Malaysia in April this year. 
The most affected employment groups are the self-employed and the workers 
from small and medium-size industries. 
 
Bank Negara of Malaysia projects Malaysia GDP to expand between -2.0% and 
0.5% this year, with expectation that the economic activities will pick up in the 
second half of the year. 
 
In its latest update in June 2020, the World Bank projects Malaysia’s economy to 
shrink by 3.1% in 2020. Similarly, International Monetary Fund (IMF) anticipates 
our country’s economy to decline by 3.8% this year. On the other hand, S&P 
Global Ratings expects Malaysia GDP to contract by 2.0% this year. 
 
Within Malaysia, Ambank Group Research expects our domestic economy to 
contract by 1.1%. On the other hand, Maybank expect the economy to shrink by 
3.3% due to Covid-19 pandemic and lower price of crude oil. 
 
 



MALAYSIA RETAIL INDUSTRY IN 2020 
 
Recovery Movement Control Order (RMCO) commenced on 10 June 2020 and it is 
expected to end on 31 August 2020. More services have been allowed to open for 
business. Inter-state travel among general public has been permitted as well. 
 
With strict social distancing measures continue to be enforced during the third 
quarter 2020, retailers would not be able to operate at full capacity as compared 
to last year. 
 
In the event MCO is lifted fully before October and the pandemic well controlled, 
Malaysia retailers should expect retail businesses to begin recovery.  
 
For the whole year of 2020, Malaysia retail industry is expected to suffer a decline 
in sale by 8.7% as compared to last year.  
 
The previous year when Malaysia retail industry had a negative growth rate was 
1998 – the first year of Asian financial and economic crisis. In 1998, Malaysia retail 
industry contracted by 20%.  

  
 
 
D) LIAISON WITH AUTHORITIES ON RETAIL ISSUES 
 

In keeping abreast of the developments and changes in the retail industry, our 
Association keeps in constant touch and engagement with the relevant 
government agencies and bodies with regards to the retail outlook and market 
sentiments.  
 
2019 was indeed a challenging one, as much anticipation of the new 
Government leading new Malaysia were looked upon. New policies and 
regulations were introduced, and some that was put on hold, were reviewed, 
revised and proceed/abort accordingly.  
 
I now highlight some of the other meetings attended by the Council and our   
Association members, including the activities and events held in the year 2019, 
as follows :- 
 

 
With MDTCA 

 
1) Unfreeze Recruitment of Foreign Workers for Retail Industry  

Numerous discussions and meetings and continuous pursuance with MDTCA as 
well as YB Minister, to review unfreeze recruitment of foreign workers as 
needed by retailers due to high turnover and lack of interest of locals to join 
the industry. Feedback was also given to MDTCA to support paper submission 
by YB Minister to the Cabinet, and by July 2019, the freeze on foreign workers 
intake in the wholesale and retail sector been lifted, subject to conditions 
stipulated. 

 
    



2) Meeting to Discuss Draft Amendment to Cheap Sales 
Further discussion with MDTCC on the draft amendment to Cheap Sales and 
self-regulated regulations as it will be implemented in Year 2020, hence the 
new regulation under Trade Descriptions (Cheap Sales Price)(Amendment) 
2019.  
  

3) Steering Committee Meeting ~ National Action Committee on Cost of 
Living    
Meeting to discuss ways to manage the increase cost of living and assisting 
B40 group, MRA formed a Task Force to prepare and submit paper on “Cost of 
Living – Roles of the Government and Businesses”.     
3 main aspects of the rising cost of living are : rise in the prices of food, slow 
increase in wages and taxes, whereby the main contributing factor for price 
increase is due to depreciation of Malaysian Currency, moving from GST to SST, 
incremental production and operational costs especially labour cost, subsidy 
rationalization and attitude of sellers, middle men and consumers. 
We proposed and recommended that : 
- Approved Permit’s (AP) to be abolished with control measures like health, 

safety and Halal requirements to be met and maintained 
- If no abolishment of the AP, then Government to give AP to genuine 

importers to reduce selling prices and avoid leakages as well as collect 
revenue (like imposing minimal importation fee) for Research & 
Development on Agro based industries. 

- To review existing regulation that directly or indirectly increase’s the cost of 
doing business and to set up a committee with industry players before a 
new regulation is implemented. 

- Import Duty to be abolished and only maintain SST of 5% on all food 
products. 

- To review the law and to remove Notification Number (NOT) process, and 
allow retailers to parallel import to bring down cost of goods as practised by 
many other countries. 

- Capital Allowance for ICT be provided to retail business with the aim to 
emphasize economic development through advancements in technology, 
business processes and innovations, using technology drivers such as 
robotics and AI to quickly embrace the industrial revolution 4.0 

- Maintain toll throughout the day at discounted rate. Currently Klang Valley 
toll rate are in the range of RM1.60 – RM2.20. We recommend Government 
to consider as first step to reduce and standardize rate to RM1.00 across 
the board until such time Government finds it is stable to abolish. 

 
 

4) Focus Group meeting on “Modernization And Technology Adoption in 
Distributive Trade”  
MDTCA was mandated to spearhead the Technical Working Group (TWG) on 
Distributive Trade – one of the TWGs under Inter Agency Planning Group on 
Services Sector, to obtain view and input (evaluating the performance of 
policies, programmes, issues and challenges in the 11-Malaysia Plan) from 
participating Ministries, Agencies, NGOs and Industries to plan and preparing 
strategy to address issues and challenges faced by the industry in the specific 
areas in preparation of Post Development 2020 Plan by Ministry of Economic 
Affairs, as well as 12-Malaysia Plan (2021-2025)  



5) Focus Group Panel Discussion to preliminary study of Consumer 
Ombudsman in Malaysia   
MDTCA together with University Putra Malaysia invited Associations and 
Industries to a preliminary study focus group discussion on setting up 
Consumer Ombudsman in Malaysia. The preliminary study was to obtain 
feedback of suitability and relevancy of Consumer Ombudsman as compared to 
the current Tribunal of Consumer Claims.  

 
6) Forum on Enforcement with Industry 

MRA was invited as one of the panel to a Forum on Enforcement with Industry 
entitled Way Forward: How Enforcement Agency Help to Boost Domestic Trade. 
Some challenges especially inconsistency of regulation as well as 
district/states/branch level enforcement as faced by members were shared. 

 
 

With MOHR 
 
1) Meeting with Jabatan Pembangunan Kemahiran (JPK), Kementerian 

Sumber Manusia ~ MRA as Industry Lead Body for Retail (ILB) and 
Warehouse Industry sector   
 
We been appointed by Department of Skills Development (JPK – Jabatan 
Pembangunan Kemahiran) as an “Industry Lead Body” (ILB) for the retail and 
warehouse sector to oversee the overall human capital development of the 
retail industry with regards to skills training. MRA was awarded the ILB status 
for two (2) years from 1 January 2017 to 31 December 2018 and been 
extended another two (2) years till 31 December 2020.  
The following are meetings and events with JTK: 
 
- Working committee in Talent Development Council (Majlis Pembangunan 

Kemahiran  [MPKK]) which function to : 
(i) More effective and good governance for TVET (Technical and Vocational 

Education and Training) 
(ii) Harmonized relationship among TVET players and regulatory body 
(iii) To have a more sustainable framework on financing method for 

trainings 
(iv) Upgrade training efficiency and adoption mechanism in line with industry  

need 
(v) Upgrade strategic cooperation among Government, Industry as well as 

Training Center to boost TVET 
(vi) Rebranding and increase acceptance of TVET by everyone    

 
- TVET Conference 2019 & Dialogue Session with YAB Tun Dr. Mahathir  
- TVET Empowerment Industry Dialogue  
 
The following are meetings with Institute of Labour Market Information and 
Analysis (ILMIA) : 
- Focus group possibility study discussion on: Merger and Corporatization of 

ILMIA under MOHR towards TVET manpower, training quality and TVET as 
future human capital  



- Human Resources Conference with Focus Group discussion at Cyberjaya, to 
gather input in preparation of National Human Resource Blueprint. 
 
   

   
With MOF 
 

1) Meeting with Chief Economist 
Dr V Sivabalasingam, Chief Economist – Fiscal and Economics Division, in the 
midst of undertaking industrial consultation, met up to obtain latest Malaysian 
Retail industry overview, updates, challenges and its future way forward  
announcement of 0% GST effective 1.6.2018, and getting the industry ready 
for the new sales & service tax implementation 

 
2) Budget 2019 Consultation 

Budget 2019 Consultation with the submission of Memorandum, listing 
challenges and issues as well as proposing solutions for consideration. 
 

 
With MUWHLG 
 

1) Meeting on Retailer support the reward of Food Waste 
Discussion with Department of National Solid Waste Management under the 
Ministry of Urban Wellbeing, Housing and Local Government to have retailer 
support the reward of food waste collected by ZeComm (Komuniti Sifar Sisa) at 
selected PPR (Program Perumahan Rakyat) and subsequent to have PPR 
resident claim the essential goods via points rewarded. Thus ZeComm hope to 
get better price of the goods from retailers especially hypermarket for the 
essential goods.   

 
 
With MESTECC 
 

1) Meeting on Single Use Plastic Bag  
Discussion meeting and sharing from Penang Municipal on their practises in 
phasing out single use plastic bag. MESTECC will based on good practises by 
Penang and hope the other states will follow accordingly as map-out in the 
‘Roadmap Towards Zero Single-Use Plastics, 2018-2030’  
 

2) Reimagining Malaysia Electricity Supply Industry (MESI) Forum 
MESTECC whom spearheading reformation of Malaysia Electricity Supply 
Industry (MESI) via Malaysia Programme Office for Power Electricity Reform 
(MyPOWER) Corporation organised a Stakeholder Forum on the matter. 
 

3) Collaboration on Plastic and Circular Economy 
Moving onward to Phase 2 of the Roadmap Towards Zero Single-Use Plastics, 
MESTECC will implement Circular Economy Roadmap (CER) which include 
bottles and other single use plastics. The collaboration between industry 
players, NGOs and WRAP (Waste and Resources Action Programme) of United 

Kingdom ~ via British High Commission Malaysia, was set up to share practises, 
policy and strategy to understudy development of CER. 



With MFT 
 

1) Meeting to start charging plastic bag in the Federal Territory 
Meeting with MFT of their intention and launching to allow retailers to 
minimum charge of 20sen after various engagements and feedback as the cost 
of the plastic bag is too high for retailers to bear. 
Thus with effect from 15 March 2019, retailers and traders are allowed to 
charge 20sen on provision of biodegradable and compostable plastic bag at 
check-out counter. 

 
2) Enforcement of Biodegradable Products usage in the Federal Territory 
.  Meeting with Ministry of the Federal Territories (MFT), on level of using of Bio 

Degradable products by all retailers and F&B outlets, as well as traders in 
accordance with SIRIM Certification   for biodegradable ECO-001 and ECO-009, 
and reporting on enforcement at premises. Even with the allowable 20sen 
charges be collected, some retailers and traders are still not receptive and 
using the ECO-001 plastic bag.  

 
 
With MPI 
 

1) Campaign “Sayangi Sawitku” 
Meeting with YB Pn Teresa Kok, Minister of Ministry of Primary Industry 
whereby YB requested and urged retailers especially supermarkets, 
hypermarkets and convenient stores/grocery stores to help promote “Sayangi 
Sawitku”, to encourage, expose and educate public of the goodness of palm oil 
and it’s versatility.   

 
 
With DOSM 
 

1) Wholesale & Retail Trade Census 2019 
Briefing on Consensus Paper on Wholesale & Retail Trade Census 2019 which 
will be sent out by March 2019 for their participation. The collection of data is 
to provide relevant information and serve as economic indicators to 
Government, Agencies and organization that require data for onwards planning 
and decision making.  

2) Review and Amend Akta Perangkaan 1986 (Disemak 1989) 
Engagement with Stakeholders and Industry Players on reviewing Akta 
Perangkaan 1986 (Disemak 1989) which due for amendment in line with 
progress of big data, administrative data usage and gathering and sharing of 
data. In view of the issues such as validity of data especially from various 
ministries and agencies, usage of code and classification, methodology of data 
collection, the amended Acts would also empower DOSM as the Central 
Repository of Statistics and Knowledge Provider. Thus DOSM will be authorised 
to disseminate official data accordingly. 

 
3) Launching Ceremony on Preliminary Report on Wholesale & Retail 

Trade Census 2019 
On 4th December 2019, DOSM has launched Preliminary Report of Wholesale & 
Retail Trade Census 2019 which presents statistics obtained from Wholesale & 



Retail Trade Census 2019 for reference year 2018. This census comprises the 
Wholesale trade, Retail trade and Motor vehicles sub-sectors. The last census 
was conducted in 2014 for reference year 2013.    

 
 
With MyCC 
 

1) Focus Group Discussion : Market Review under Competition Act 2010 
for Service Sector in Malaysia 
In conjunction with the MyCC commitment to make markets work well for 
consumers businesses and the economy, MyCC decided to conduct Market 
Review on Service Sector with specific focus on the selected products in 
wholesale and retail sector with the main objective to identify key market 
issues, developing the supply chain as well as developing recommendations to 
make market more competitive. The selected products in discussion were on 
Household, Personal Care, Clothings and Food & Beverages obtainable in any 
FMGC format.   
 

 
With Selangor Exco 
 

1) Licensing Fee for Internal Advertisements 
Upon receiving feedback from members that MPAJ (Majlis Perbandaran 
Ampang Jaya) is going around and issue summon to retailers for brand 
advertisements inside an outlet, the matter was brought forth to the Selangor 
Exco Assembly person for further clarification and discussion of the sudden 
implementation. It was indicated that licensing fee for advertisements is 
already provided for in their by-laws which not enforced accordingly. 

 
2) Meeting with YB Ng Sze Han, Chairman of Local Council, Selangor 

State Secretariat Office – Internal Signages 
Following the Press Conference on 29th May 2019, meeting was set up to 
discuss with YB Ng Sze Han to consider internal signage licenses should not be 
implemented as it meant to be informative and/or directional rather than as 
advertisement purposes. Before proceeding to issue summon, all the relevant 
parties should come to an understanding and agreement to achieve a win-win 
situation. 

 
3) Meeting with YB Hee Loy Sian, Pengerusi Jawatankuasa Tetap Alam 

Sekitar, Teknologi Hijau, Sains, Teknologi Dan Inovasi dan Hal Ehwal 
Pengguna – 20sen Plastic Bag Collection 
Following from the press of YB Hee’s mention on the collection of 20sen by 
local councils effective 1st January 2020 and  collection based on invoice by 
plastic bag manufacturers/suppliers, a meeting was set up to further discuss of 
the operational issues of payment and disagreement on basing invoice by 
plastic bag manufacturers/suppliers as amount to pay the local councils. 
Instead most retailers would have POS system to account on the plastic bags 
that been ‘sold’ to consumers.  
 

 
 



Activities and Events in Year 2019 
 
      

i)      InfoSharing & Market Insights ~ E-Commerce: Paving The Way 
Forward @ 24 January 2019 
Acknowledging the rapid emergence of e-commerce, and the importance of 
moving towards an omnichannel business model where offline and online 
may adopt a symbiotic relationship instead of being regarded as mutually 
exclusive, MRA teamed up with Shopee to  

 
 

ii)      Members-Get-Together cum CNY 2019 @ 22 February 2019 
The MRA Members-Get-Together was held at the “KL Seafood Market” at 
Jalan Tanglin, Taman Tasik Perdana, Kuala Lumpur. A total of 75 attendees 
attended the gathering with a lot of networking and FAPRA members from 
China were invited to present 19th Asia-Pacific Retailers Convention and 
Exhibition (APRCE) 2019 which will be happening at Chongqing, China on 
5th to 7th September 2019. 
 
 

iii)      Mystery Shopper Programme 2019 
MRA ‘Race To The Top’ Awards, a rebranded and refreshed programme to 
‘Mystery Shopper Programme’, now running for the second year, is hereby 
given out to the Top Retailers of the respective sub-sectors which have at 
least 75% or 3.75 points in order to qualified for the Award.  
 
The Mystery Shopper Programme seeks to raise the standards, profile and 
image of the retail industry in Malaysia by promoting innovation, creativity 
and excellence, so as to constantly inspire, add new and exciting 
dimensions to retail and take the industry to new heights. 
MRA ‘Race To The Top 2019/2020 Awards’ were presented for 4 out of 6 
sub-sectors of the Retail Industries, namely Department Store, Fashion & 
Fashion Accessories, Personal Care and Specialty Stores. Unfortunately 
Supermarket and Hypermarket are out of the race. 
 
The following were awards recipient for MRA ‘Race To The Top’ 2019/2020 : 
Sub-sector    Outlet 
Department Store   Parkson Elite Pavilion 
Fashion & Fashion Accessories  Furla Sunway Pyramid 
Personal Care    Sasa AEON Mall Klebang Ipoh 
Specialty Store    Ogawa Queensbay Mall 
 
The Retailers of the Year Award, being the very top in all participating 
outlets average scores is Healthy World Lifestyle Sdn Bhd.  
 
 

iv)      Infosharing & Engagement Session with Air Asia –MyCorporate 
under MRA @ 5 March 2019 
To provide additional benefit to MRA members, MRA signed MyCorporate 
Programme with Air Asia whereby the benefits are extended to those 
interested. 



v)      Power Meeting on Cheap Sales – Amendment to be made to the 
Trade Descriptions (Cheap Sales Price) Regulation @ 21 March 
2019 
Following MRA meeting with MDTCA, a power meeting was called to brief 
members of the proposed amendments in relation to the Trade Descriptions 
Act (Cheap Sales Regulation)1997, and gathering feedback which will be 
forwarded to MDTCA for their onwards action. 

 
 

vi)      Infosharing & Industry Insights – Eight Ways to Win in Retailing 
and Fully Funded Retail Management Executive Programme under 
HRDF GENERATE 2.0 Initiative @ 15 May 2019 
Dr Vincent Kong, Founder of Asia Pacific Retail Academy sharing some key 
factors to win in retailing as well as briefing on HRDF funding programme 
available, thus making full use of the incentives provided by the 
Government agency  
 
 

vii) Press Conference on ‘Internal Signages’ @ 29 May 2019 
The Joint Press Conference was organised between 10 Associations, to  
seek and address our strong reservation and objection for the 
implementation of licensing signages of brands and promotional 
display/advertisements within the business premises whereby the Majlis 
Perbandaran Ampang Jaya has been going around summoning retailers and 
traders in Shopping Mall for failing to apply Licensing Fee accordingly. Most 
of media invited, attended the press conference and published their write 
up respectively.   
The matter was subsequently brought to Selangor State Government 
Secretariat Office for the attention of YB Tuan Ng Sze Han. A meeting was 
arranged between YB Tuan Ng with the representatives of the Associations, 
and until the win-win and equitable framework be agreed upon, a 
moratorium on enforcement will be in order. 
 
 

viii) MRA’s InfoSharing Session with MDTCA ~ Amendment to the 
Trade Description (Cheap Sales Price) (Amendment) Regulations 
2019 @ 18 December 2019  
We have invited MDTCA to share and update MRA Members on the 
amendment to the Trade Description (Cheap Sales Price)(Amendment) 
Regulations 2019 with regards to changes and more flexibility of doing 
sales by retailers which take effect on 2 January 2020.  
 

 
ix)      MRA Youth Wing  

MRA Youth Wing was established in late 2016, with its objectives, build on 
4 main pillars namely: 
 
- to cultivate talent. 
- to contribute to the retail community. 

     - to transform the retail industry. 
     - to build a value-based organisation. 



         The activities organized by the Youth Wing are: 
 

(a) Bowling Competition “Strike Up The Fun” at Ampang Superbowl, 
Berjaya   Times Square @ 11 January 2019 
 This friendly bowling competition enticed 26 teams-of-4 participation, 
whereby everyone having good fun as well as competitive edge for the 
attractive prizes sponsored by members. 

 
(b) Retail2U Over Coffee with Christy Ng “Sole Inspiration” at 

Empress Coffee, 1-Utama Shoppping Mall @ 8 March 2019 
 In conjunction with International Women’s Day, Youth Wing invited Ms 
Christy Ng  to share her inspiration, a shoe brand from a simple 
blogshop to brick and mortar.  

 
(c) Retail2U Over Coffee with Dato’ CC Ngei “Building a purpose – 

Driven Organization” at Feruni Headquarter, Petaling Jaya @ 28 
June 2019 
 Dato’ CC Ngei has set to make a difference in his tiles company  by 
paving a path of success by leading Feruni to be the pioneer in 
transforming tiling business from conventional distributor to a retailer.  

 
(d) Paintball Competition “Operation : No Man Left Behind”  at 

Xtion Paintball, Bukit Jalil, Kuala Lumpur @ 17 August 2019 
 Youth Wing organized yet another fun, enjoyable, some-strategy-need, 
friendly paintball competition among fellow retailers. We received 6 
teams-of-5 participation, and the victory teams brought home medals 
and certificates.  

 
(e) Retail2U Over Coffee with Datuk Wira (Dr) Haji Ameer Ali Mydin 

“Retelling Retail” at Mydin Headquarter, Subang Jaya @ 8 
November 2019 
 Datuk Ameer leads one of Malaysia’s largest retail and wholesale chain. 
Started with a small wooden shop in Kota Bahru, MYDIN has paved a 
long way in the industry with 74 stores operated across the country, and 
to soar in the challenging world of retail, Datuk Ameer believes passion, 
hard work and honesty are all it takes. 

 
 

x)   MRA’s Quarterly Retail Sales Survey for Year 2019  
The Quarterly reports were shared and emailed to the members.  We look 
forward to having more members participate in the survey. 

 
 

Into year 2020: 
 
The year 2020, a new decade has indeed started off precariously whereby we are 
‘threatened’ by the unexpected outbreak of Covid-19, a world-wide health and 
economic crisis. The unexpected chain of reaction started from China has manifested 
global domino effect in terms of supply of goods, not to mentioned spread of the virus. 
Thus, industries such as retail as well as travel and tourism have been particularly and 
badly hit, amid the already sluggish economy.  



 
On 7 February 2020, the “Members-Get-Together-cum-Chinese New Year 2020 
Gathering” was held at the Cornerstone, Wisma Selangor Dredging. We started off 
with Infosharing & RetailChatz of the Retail Outlook by Mr Tan Hai Hsin and Good 
Feng Shui by Master Kenny Hoo. The event ended with dinner and continuous  
networking, meeting and cultivation of businesses among members.  
 
The year under review has been an exciting and successful year for MRA, but 2020 
unfortunately has started on tougher and challenging note. When YAB Prime Minister 
announced Movement Control Order (MCO) be imposed on 18 March 2020, except for 
sectors that involve with essential products and services, the rest of industries were 
not allowed to operate, until 4 May 2020.  
 
Thus, bracing throughout phases of MCO, companies and businesses encounter 
financial difficulty to keep afloat and various measures been taken to reduce 
operating cost, with minimal assistance from Government provided under Economic 
Stimulus Packages and National Economic Recovery Plan.    
 
It was indeed a very challenging time for the MRA, the Council members and the 
Secretariat to lobby and work tirelessly with various NGO Associations, Government 
bodies and the Economic Affair Council (EAC), to protect the interests of our members 
and to guide them thru this unprecedented difficult period. 
 
The pandemic of Covid-19 has indeed bring about a paradigm shift and new normal in 
everyday lives as well as businesses that accelerated the embrace of online shopping 
by consumers.  Nevertheless, businesses especially the brick and mortar will continue 
to strive, and with the various recovery and revitalized economic initiatives by 
Government, we look forward to the return of the better time soon. 
 
I would like to take this opportunity to express my gratitude and appreciation, for all 
these could not be achieved without your support and commitment. My appreciation 
goes to all my fellow Council Members and Members of the various Committees who 
have worked hard towards accomplishment of the projects and programs, have taken 
great initiative and given the Association their unfailing support, assistance and advice, 
amidst their busy schedule. I wish to thank our Secretariat and we look forward to 
your continuing good work. 
 
Last but not least, I have served 6 years as MRA Deputy President and 2 years as the 
President since 2013, and proud to be the Organizing Chairman of the APRCE in 2017. 
Please forgive me if I have not done enough in whatever ways during my 8 years of 
services. With that, I wish the very best in your business and to MRA.  
 
 
Thank you.  
 
 
James Loke 
President 
MALAYSIA RETAILERS ASSOCIATION  
 


